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• Introduction, Purpose
• HDMA/Distribution Industry Overview
• Sales/Distribution to: 

– Pharmacies
– Other Health Care Entities
– Direct Sales to Practitioners
– Telemarketing

• Reverse Distribution
• Controlled Substances Security and 

Regulatory Controls



*

• Active members – 30 primary full-service healthcare 
distributors – national, regional, specialty

• 187 distribution centers serving all 50 states

• HDMA’s members offer value-added services that help 
ensure safe and timely delivery of healthcare products 
to 145,000 healthcare settings

• Associate membership includes 177 manufacturer 
members

* Note: The data provided  are reflective of current conditions but are subject to change due ongoing modifications in 
the healthcare industry and HDMA membership participation. 



• Protect patient safety and access to medicines 
through the safe and efficient distribution of 
healthcare products and services

• Create and exchange industry knowledge and 
best practices to enhance the value of the 
healthcare supply chain

• Advocate for standards, public policies and 
business processes that produce safe, innovative 
and cost-effective healthcare solutions



Cont ro l led Ef f ic ienc y
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